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Survey 20 SMEs of the manufacturing

sector for every country:

o |taly

 Spaln

« Poland

« Romania




Digital skills -

Soft skills -

Green skills -

What has emerged?

mainly related to communication and marketing: such as
digital marketing, e-commerce and social media
management. Due to the Covid and post-Covid scenario, the
key role of these skills is perceived of increasing importance.

It emerged that these are crucial skills to develop for
employees, specifically regarding communication,
InNnovation, creativity, teamwork and time
mManagement.

actually green competencies are only partially
requested to be integrated in the furniture sector, but
their role and importance will grow following the
market attention. In fact, the future trends perceived
by the companies are linked to circular economy and
short supply chains.



What has emerged?

Design skills - The majority of the SMEs interviewed notes the skills of design
as fundamental for their sector, particularly in terms of
aesthetic sensibility, creative thinking and visualization.

Technical skills - The companies interviewed expressed the willing to
be trained on several aspects related to the technical
skills: such as product and project management,
quality assurance and management and critical
thinking.




Softskiis

1° | Average Value
2° | Average Value

3° | Average Value

Communication --------

Creativity | Teamwork -------

Time management | Responsibility |
Adaptability

IMPORTANCE

Creativity | Innovation --------

Communication «-------

Responsibility ---------

COMMITMENT

Communication --------

Creativity | Teamwork --------

Ethics--------

STRENGTH

Communication | Time management --------

Innovation | Strategic planning --------

Creativity --------

TRAINING IMPORTANCE



Digitalsiis

1° | Average Value
2° | Average Value

3° | Average Value

E-commerce and Social Media ---------
Digital marketing --------

Networking | Cybersecurity ---------

IMPORTANCE

E-commerce and Social Media --------

Digital marketing ---------

Networking ---------

COMMITMENT

E-commerce and Social Media ---------
Digital marketing ---------

Networking | Cybersecurity ---------

STRENGTH

E-commerce and Social Media ---------

Digital marketing ---------

Mobile applications ---------

TRAINING IMPORTANCE



G re e n S ki I IS Sustainable Product

development

Waste management |
Resource management

Energy efficiency --------- Social responsibility -+

Sustainable Product

Social responsibility [Wastem.| =~ S0 ASgSS = OSustainable Product
development | Pollution control

Resource management

1° | Average Value

IMPORTANCE STRENGTH

2° | Average Value

Waste management - Sustainable Product development |

Energy efficiency

o Social responisibilit
3 | Average Value Resource mgnageme)r/wtl --------- Consumption reduction | LCA ===

Ethics/Fair trade | Sustainable Product
development | Pollution control

Waste m. | Resource management |
Ethics/Fair trade

A COMMITMENT TRAINING IMPORTANCE



Designskils

1° | Average Value

20

Average Value

3° | Average Value

Creative thinking |
Aestethic sensibility

Visualization -==-----

Drafting & lay-out |
Industrial design

IMPORTANCE

Creative thinking ---------

Aestethic sensibility --------

Ecological sensibility |
Drafting & lay-out | Visualization

COMMITMENT

Creative thinking |
Aestethic sensibility

Visualization | Draft & lay-out --------

Ecological sensibility |
User-based design

STRENGTH

Creative thinking ---------
Aestethic sensibility | Visualization --=------

Design methodologies --------

TRAINING IMPORTANCE



Technicalskiis

1° | Average Value

%) o

Average Value

3° | Average Value

Product management--------

Project management |
Quality assurance

Critical thinking «-------

IMPORTANCE

Product management |
Project management

Quality assurance --------

Critical thinking |
Data visualization

COMMITMENT

Product management |
Project management

Quality assurance -=-------

Critical thinking |
Data visualization

STRENGTH

Quality assurance --------

Product management |
Project management

Critical thinking |
Process engeneering

TRAINING IMPORTANCE
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